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About the Magazine

Stand Out boasts a controlled circulation of 9,800 every Stand Out magazine has proved

issue and, currently the circulation of the e-magazine is : : :
13,200. Stand Out will reach 272,000 buyers in 2009. invaluable when sourcing Sum?"ers
for our annual end of season dinner

As a leading publication, we ensure increased circulation at and golf event. The comprehensive

the following trade shows and events: reporting and extensive supplier

: gg;‘,f’;\lo - directory is a must for every event

« Showman’s Show manager. This _service allowed ex_tra

* RSVP London time to be dedicated to the planning

* Exhibiting Show and delivery aspects of the events and
e Event UK

o : :
« The Event Organisers Summit aided in making our events stand out!

¢ European Best Event Awards
Jessica Birch, Events Manager,
Exhibiting at these shows increases awareness for our Birmingham City Football Club
clients. As a true supporter of the industry, we strongly
support all exhibitions. We are also UK sole media partners
for the European Best Event Awards, the Event Organisers
Summit and ISES UK.

Meet the team

-

Neil Fagg Caroline Jo Sapsford Zoe Revell Paul Scott Jennifer Lloyd
Publishing Clift Publication Display Sales Sales Circulation
Director Editor Manager Manager Executive Manager

neil@cimltd.co.uk  caroline@cimltd.co.uk  jo@cimitd.co.uk zoe@cimltd.co.uk paul@cimitd.co.uk  jennifer@cimitd.co.uk




About the Publisher

CIM’s Mission

To take its traditional print media platform and
develop it into a totally unique multimedia
information provider, putting the readers demands
at the heart of everything it does.

CIM’s Vision

Our priority is to provide our readers with
outstanding content, wherever and whenever
they want it, regardless of medium. For many of
our readers this means our printed magazines,
for others it means our websites and our digital
magazines.

Our readers are the life blood of all our publications.

For 2009 all our websites will have blogs and
forums, and encourage readers to submit text,
pictures and video content, providing a truly unique
business to business community.

We offer our advertisers the opportunity to reach
our readers across multiple mediums. Whether it’s
using our traditional niche business to business
printed publication or rich media across our digital
magazines and websites. We always deliver a
great service, a compelling environment and clear
information.

We are entering a truly exciting time for media,
where readers come first and only the most
innovative and technology-embracing publishing
companies will survive. At CIM, we are taking
business publishing on to a new level which can
only benefit readers and advertisers alike!

Refreshing down to Earth and
attractive, Stand Out provides an
entertaining mix of industry news,
analysis and opinion. It’s a great

read covering the broadest possible
spectrum of events activity and giving
service providers ample opportunity
to have their say and showcase their
products.

Nick Grecian, Managing Director,
Gallowglass

CIM’s Promise

All CIM publications offer clear return on
investment. Regular clients also have the
option of using a unique 0844 number and
business response service.

Please ask your account manager for more
information.

THE ONLY MAGAZINES IN THE UK TO
OFFER SUCH MEASUREMENT




Circulation

9,800 circulations / 13,000 electronic versions

Event and exhibition organisers 38%
Agencies 13%
Wedding, party and themed organisers 7%

Marketing directors 42%

(Proven to be involved with product launches, parties, award

ceremonies, corporate hospitality, conferences and large AGM’S)

Job title

B vp/CcEO

[ | Marketing Manager
Event Manager
Regional / General Manager
Account Manager
Conference & Meetings
Exhibition Director / Manager
Operations Manager

[ | Proprietor
Other

27%

Mailing regions

2%

2%
/1%

M London
B Midlands
EA
SE
N.E
South
S.W
N.W
M scotland
Wales

5%
5%
5%

6%

10%

18% Ireland




Features 2009

January Power and generators, print and signage, Stand Outis a great read for
inspirational exhibitions organisers big and smaII,
February Confex preview, staffing and access, and has bee'} excellent for
event management, marquees us on return investment.
The editorial team is always
March RSVP preview, exhibition and event venues, receptive to new ideas
wow factor, health and safety and the sales team is also
April RSVP North, corporate entertainment, very persopable._They are
catering and bars, UK associations interested in projects and

developments and the people

May Christmas, flooring, trailer and mobile units they are dealing with. which
L
J Exhibiting Show preview, stand design makes it fun to do business
vne Id, vi inabil ith th
and build, visual spectaculars, sustainability Wi em.
July/August Plasa preview, Square Meal preview, display Jan Booth, Managing Director.
systems, decorations and finishing touches, Sunbaba
sound and AV
Event UK preview, promotional items and
September . P . P
clothing, furniture, temporary structures
October Showman’s Show. preweV\(, wgste .
management, staging and rigging, security
Showman’s Show review, team building,
November

transportation and logistics, communication

December 09 review/10 preview, corporate hospitality,
venues, scrims and backdrops




Rate card

Size

Double page spread
Back cover

Inside back cover
Inside front cover

Full page

Half page

Quarter page

Eighth page (horizontal)
Showcase

Connections

Additional services
Exclusivity

Wraps

Inserts

Products / service locator
Sponsorship

Events planner

Electronic activation
0844 Numbers

Website rates

Directory

With hyperlink

Highlighted

4 x 2 tiles (hyperlinked)

15 x 2 banners (hyperlinked)
Electronic newsletter

1-3issues 4-6issues 7-12issues
£4779 £4062 £3584
£3750 £3187 £2812
£3133 £2662 £2347
£3496 £2971 £2621
£2202 £1871 £1651
£1516 £1288 £1137
£910 £775 £683
£462 £429 £374
£165 £150 £130
Annual subscription

£p.oa

£p.o.a

£p.o.a

£250 p.a

£p.o.a

£249

£199

F.O.C on schedule bookings

Price Monthly cost Duration
£200 £16 1 year
£275 £22 1 year
£320 £26 1 year
£340 £28 1 year
£495 £41 1 year (per page)
£495 per letter

Stand Out has been very
supportive of the Confex
group and our Event UK
and International Confex
shows, which is why we
see them very much as
partners. The magazine
affords a relevant insight
into the industry, as well
as helping us to reach
our target audience.

Duncan Reid, Event
Director, Confex

FRoFEss iGmAL

your perfect Pec




Mechanical data

Double page spread Full page Half ical
Type area 405 x 265mm Type 190 x 265mm page vertica
Trim 430 x 290mm Trim 215 x 290mm A Type 92 x 265mm
Bleed 436 x 296mm Bleed 221 x Bleed 108 x 296mm
296mm

Quarter page horizontal
f‘\\T' Type 190 x 62mm Quarter page vertical
Bleed 221 x 78mm Type 92 x 130mm
Bleed 1081 x 146mm

Ll

Half page horizontal

x¥ Type 190 x 130mm Showcase
Bleed 221 x 146mm x Type 60 x 80mm
Bleed 66 x 86mm

If you are supplying your artwork please send via

email as long as the files are under 10MB. Stand Outis a great read,
Send larger files via CD, ZIP or FTP. = :
Accepted file formats are: High resolution PDF, comblnl_ng t he. latest mdUStry
EPS, TIFF, PSD, JPEG. news with insightful features
Files must include fonts and images. Images need about major issues.

to be a minimum of 300dpi, CMYK.

Keith Austin, Managing Director,

If we are designing your artwork we require a brief i ;
oning y a Event Marketing Solutions

in an email or word document.

Images and logos supplied must be 300dpi,
CMYK saved as TIFF, JPEG, PDF or EPS.

We cannot use images from websites for print.
You will receive an email proof for approval.




